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Rostom.chalendi@gmail.com
11 rue Assad Ibn Elfourat, cité des Juges – 2070 La Marsa, Tunis / Tel. : +216 51 728 986
CREATIVE DIRECTOR
Advertising Design ▪ Media ▪ Digital Advertising ▪ Community Management ▪ Layout Design ▪ Digital Media ▪ Advertising Sales Typography ▪ Copywriting ▪ Brand Management ▪ Branding ▪ Digital Marketing ▪ Adobe Illustrator ▪ Adobe InDesign ▪ Website Design ▪ Instructional Design ▪ Graphic Design ▪ Photography ▪ Bilingual
Adobe Photoshop ▪ Microsoft Office ▪ Advertising ▪ Communication Skills ▪ Leadership
PROFESSIONAL EXPERIENCE & ACHIEVEMENTS
COFICAB Group,
In position
Corporate Communication Manager
- Develop and implement marketing and communications campaigns and strategies and monitor their success

- Define key performance indicators for each communications channel which will indicate a campaign's level of success

- Determine strategic communications campaigns that will help further organizational goals

- Create internal communications protocols and initiatives that will foster employee moral

- Oversee the creation of marketing and communications collateral to ensure that it is consistent with the organization's brand, including white papers, website copy, and more

- Write and deliver internal newsletter on a monthly basis

- Represent the organization at events and press conferences

- Reach out to influencers, media and beyond in order to arrange story placement on a national and global level

Rostom Chalendi - THINK Design, Tunis,
2019 up today
Creative Director & CEO
- Formulate basic layout design or presentation approach, and specify material details, such as style and size of type, photographs, graphics, animation, video and sound.
- Creating and developing digital support: websites, E-shops and APP’s

- Elaborating accurate and efficient digital strategies and Community management
- Review and approve proofs of printed copy and art and copy materials developed by staff members.

- Manage own accounts and projects, working within budget and scheduling requirements.

- Confer with clients to determine objectives, budget, background information, and presentation approaches, styles, and techniques.

TUNIVISIONS Group 
2018 to 2019
Global Operation Director

 - Management and artistic direction of the creation and Com department
- Direction of the Digital and Event department
- Strategy conception and Com and CSR campaign, CSR
- Development and management of the UX / UI team interface for CRM, CMS ...
DEYS Prod, Miami Beach, USA
2015 to 2018
Associate Creative Director
- Formulate basic layout design or presentation approach, and specify material details, such as style and size of type, photography, graphics, animation, video and sound.

- Review and approve proofs of printed copy and art and copy materials developed by staff members.

- Manage own accounts and projects, working within budget and scheduling requirements.

- Confer with clients to determine objectives, budget, background information, and presentation approaches, styles, and techniques.

· Designed and produced ad campaign increasing the ROI by 15% compared to the previous year.
· Collaborated with a 3D and animation design team on branding and products for successful advertising campaign ( Miami Heats, Zaya USA, Eden Roc … )
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NEW AGE, Tunis, TUNISIA
2014 to 2015
Creative Director
- Confer with clients to determine objectives, budget, background information, and presentation approaches, styles, and techniques.
- Formulate basic layout design or presentation approach, and specify material details, such as style and size of fonts, photographs, graphics, animation, video and sound.
- Review and approve drafts of printed copy and art and copy materials developed by staff members.
- Manage own accounts and projects, working within budget and deadlines.
- Confer with clients to determine objectives, budget, background information, and presentation approaches, styles, and techniques.
· Created an advertisement that was wildly successful; it aired on national TV
· Creating successful web portal for professional and eductation oritention in Tunisia http://www.wajjahni.com
· Successful national campaign for Presidential Election in Tunisia 2015
· Extended the opportunities of the agency with the group Ooredoo for the CSR campaigns
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Vistaprint / Cimpress, Tunis, TUINISIA
2011 to 2014
Creative Team Manager
- Manage business identity design team including, art direction, process, recruitment, staff retention and individual team structure.
- Review teams work for relevance, consistency and accuracy through proofing editing and optimizing workflow.
- Drive excellence in quality, design and typography.
- Educate the team about customer goals and usage of corporate identity products.
- Ensure quality of creative by proactively measuring aesthetics against effectiveness.
- Host team and peer creative critiques that inspire growth, teamwork and refine junior staff design/presentation skills.
- Improve and support the next generation of design tool growth through continuous feedback and testing.
- Work effectively with project/traffic managers to manage clients and creative staff.
- Ability to understand product-marketing research/test results and integrate key learning's into the creative process.
· Developing success business unity in Tunis
· Exceeded the planned production target for FY13 / FY14 / FY15
· Growth rate of the Tunisian team 120% for FY14/15
· Success Project team leader for re-design old content in Vistaprint's gallery on the website
· Training and developing mew skill within the team and the new hires.
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DEYS Prod, Paris, FR
2010 to 2011
Creative Director
- Formulate basic layout design or presentation approach, and specify material details, such as style and size of type, photographs, graphics, animation, video and sound.
- Review and approve proofs of printed copy and art and copy materials developed by staff members.
- Manage own accounts and projects, working within budget and scheduling requirements.
- Confer with clients to determine objectives, budget, background information, and presentation approaches, styles, and techniques.
· Designed and produced ad campaign increasing the ROI by 15% compared to the previous year.
· Collaborated with a 3D and animation design team on branding and products for successful advertising campaign ( Candy'Up, Illiko )
· Designed and produced entire marketing collateral campaign taking sales for a motorcycle from 40% to 85% sold in 8 months.
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High Institut of Sciences and Technologies of Design, Tunis,  TN
2008 to 2010
University Professor
I used to teach graphic design and photography to mid-level student in the university. Thanks to my position of art director at the same time in smart id agency, I mixed my lessons between reel projects and theoretical approach to give the student a deep and global vision of the jobs of graphic designer.
· Managed and provided creative direction for student design team
· Ensured the timely completion of projects and assignments by providing individual attention to students and seamlessly directing multiple project teams simultaneously
· Cultivated a positive classroom environment through effective collaboration with students and fellow staff members.
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Smart ID, Tunis, TN
2008 to 2010
Art Director
September 2008 - January 2010
Smart ID - Art Director (Tunis, Tunisia)
- Translated complex concepts and data into compelling visuals for media outreach.
- Developed design deliverables that elevated, differentiated and functioned on-brand and on-strategy.
- Designed new on-brand visual elements to effectively convey concepts and messaging.
- Maintained consistent use of graphic imagery in materials and other marketing outreach.
- Formatted text and graphics for blog posts, newsletters and other materials.
- Collaborated with vendors to ensure style consistency with other marketing materials.
- Worked with internal clients to determine strategy and design for annual marketing campaigns.
· Increased business by effectively managing large, multi-faceted campaigns from the concept to their completion.
· Developed a solid reputation for doing whatever it takes to deliver superior design concepts to all clients. 
· Designed clean and well-constructed graphics supported by thought-provoking concepts.
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SWISS Easy Group, Geneva, Switzerland
2007 to 2008
Graphic Designer
July 2007 - August 2008
SWISS Easy Group - Graphic Designer (Geneva, Switzerland)
- Translated complex concepts and data into compelling visuals for media outreach.
- Developed design deliverables that elevated, differentiated and functioned on-brand and on-strategy.
- Designed new on-brand visual elements to effectively convey concepts and messaging.
- Maintained consistent use of graphic imagery in materials and other marketing outreach.
- Formatted text and graphics for blog posts, newsletters and other materials.
- Collaborated with vendors to ensure style consistency with other marketing materials.
- Worked with internal clients to determine strategy and design for annual marketing campaigns.
· Concept development
· Brand development
· Print Production
· Exhibition Stall Concepts
EDUCATION & GRADUATION
2007 - Master of Arts : Graphic & Advertising design

High Institut of Sciences and Technologies of Design, Tunisia
Advertising design focuses on the creation and implementation of various campaigns meant to inform audiences about products, organizations and other concepts. Master's programs focused on advertising design require the study of a variety of subjects in art direction, topography and copywriting. A typical master's degree program with a concentration in advertising design might include courses in the following:
- Art direction
- Advertising design production
- Alternative media advertising
- Art criticism
- Advertising genres
2001/ 2005 – National Bachelor Degree of Advertising and Graphic Design

High Institut of Sciences and Technologies of Design
Graphic Design program develop ability to use a variety of media in creating engaging communications. The program focuses on design planning; symbol, logo and identity systems, editorial design, book design, media design, interaction design, motion graphics, package design, environmental design, advertising design and experience design.
AFFILIATIONS & COMMUNITY INVOLVEMENT
le PacteTunisien
The Covenant of Tunisian skills Engaged (PACT) for the stability and reconstruction of modern Tunisia, after the revolution of the Tunisian people.
- Put my skills and my experience at the service of the nation and its sovereign people.
- Help ensure a dignified life for every Tunisian citizen.
- Having integrity, serve the national interest, campaigning against corruption, favoritism, personality cult, injustice and all forms of exclusion.
- Working for the guarantee of preserving the freedom of any extremist drift.
Respect democracy in Tunisia of tomorrow and pluralism of its political landscape.
Support participatory approaches to better representation of civil society.
- Help ensure equal opportunities for all Tunisians and in all regions.
ACHIEVEMENTS
Success Project team leader for re-design old content in Vistaprint's gallery on the website
Training and developing mew skill within the team and the new hires.
Designed and produced ad campaign increasing the ROI by 15% compared to the previous year.
Collaborated with a 3D and animation design team on branding and products for successful advertising campaign ( Candy'Up, Illiko )
Designed and produced entire marketing collateral campaign taking sales for a motorcycle from 40% to 85% sold in 8 months.

PUBLICATIONS
Creating successful web portal for professional and eductation oritention in Tunisia
http://www.wajjahni.com
Award-winning at WIF ( Web Design Intertionational Festival )  Limoges 2010 in France.
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